CASE STUDY
Using a digital learning solution on a Marketing foundation course
to support flipped classroom teaching and improve pass rates

ABOUT NUI GALWAY
NUI Galway is a constituent university of the National University of Ireland and
one of the country’s foremost centres of academic excellence, holding a 5 star
rating and ranked 249 in the QS World University Rankings 2016. It has over
17,200 students and more than 2,400 staff.
The J.E. Cairnes School of Business and Economics is situated within the College of Business, Public Policy and Law, which
accounts for a quarter of the university’s student body. The School has over 2,100 undergraduate and postgraduate students
and a permanent teaching staff of 59, working across the disciplines of Accountancy and Finance, Business Information
Systems, Economics, Management and Marketing. It is a major player in business education in the region, with its graduates
highly sought after by employers.

THE CHALLENGE - IMPROVING STUDENT ENGAGEMENT
Marketing is one of the most popular disciplines within the School with a reputation for
marrying theory and practice well. Dr Ann Torres is Head of Marketing at the J.E. Cairnes
School of Business and Economics and Vice Dean of Internationalisation for the College of
Business, Public Policy and Law. She lectures the largest class of 450 students taking the
‘Foundation of Marketing Thought’ module during the second semester of their first year.
“We have to think very carefully about how we engage such a large number of young
students in their first year, having joined us from the hot-housed and highly monitored
environment of school or sixth form college, ”Dr Torres explains. “We know attendance
is key to engagement, which is then key to passing the module. However, retention rates
with such young students can dip, so to mitigate this we develop ‘nudging behaviours’ nudging students into good practice, and focussing on reward, rather than penalties.
It is vital to get the foundations right and establish productive study skills so students ‘learn
how to learn’ early on. In this manner, students are better able to cope with the challenges
they’ll encounter, as they progress to years two and three of their degree course.
Another issue was the timetable; my two lectures are scheduled on Tuesdays and Thursdays from
5-6pm. It’s an awkward time, but given the strong correlation between attendance and
performance, I knew I had to encourage their participation. Hence, I wanted to offer them a
framework that would manage their studies, but also allow them to feel in control and promote
some independent learning.”
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Find out more at
cengage.co.uk/4ltr-press

THE SOLUTION - A FULLY MOBILE DIGITAL LEARNING TOOL
4LTR Press Online is a fully mobile digital learning tool designed to meet the study needs of ‘on-the-go’ learners by
helping them understand and practise foundational content. It includes readings and innovative study and assessment
resources such as practice quizzes, interactive flashcards, videos and games. Notes can be collected, tagged and filtered
so that each student can organise and personalise their studies.
A ‘My Progress’ function helps students prepare for tests and quizzes in class and the Concept Tracker shows students
where they need to spend more time learning. As an online resource, students can study where and whenever they wish.

Video content in the digital component

“I had used Cengage resources before so I was confident about trying 4LTR Press Online. The whole thing is
relatively effortless and it’s been really easy to seamlessly integrate it into the module. It’s user friendly, so
I’m using technology without calling attention to it and without using it for the sake of it.”
Dr Ann Torres, NUI Galway

cengage.co.uk/4ltr-press

WITH 4LTR PRESS STUDENTS’ RESULTS IMPROVED DRAMATICALLY
AND THE COURSE PASS RATE INCREASED TO 97%

THE RESULTS - IMPROVED PASS RATES
In 2009, before using 4LTR Press Online, the course had a 50% pass rate,
occasionally dipping to 40%. But now results have improved dramatically
so that in 2016 the pass rate was 97%.
“I’m not sure we can do better than that” says Dr Torres. “The message is simple – engaging
students means they are highly likely to pass the module. I attribute much of our success
around engagement to 4LTR Press Online.
Students can go through and interrogate the material and test themselves as much as they
like, which means they are not stressed and cramming at the end of the course. It definitely
helps their understanding so they are well informed when they come to class and the
lectures make more sense – it’s a virtuous cycle.”

If you’d like to find out more about how 4LTR Press Online can support you and your students,
please contact your local Cengage Learning Consultant through cengage.co.uk/contact-us or
email us at emea.edureply@cengage.com

“The customer service I’ve received from
Cengage has been spectacular. I rarely have any
technical problems. On the occasion when I’ve
had minor technical issues with the platform,
the response was great.”

“The students are happier, so I’m
happier. I would encourage any
college to use this platform.”

Dr Ann Torres, NUI Galway

THE RESULTS - FOR LECTURERS, 4LTR PRESS ONLINE
FREES UP CLASS TIME FOR TEACHING
“I presume students will have done the work set before the lecture, so I operate almost a flipped
learning approach,” says Dr Torres. “Although, this isn’t an online module, I use the technology to
engage them effectively. Students want to be entertained and 4LTR Press Online does that – online
and in class.
In-class assessments worth 25% of the overall mark are unannounced and take the form of either
an exercise or a pop quiz.
Because students know I will be assessing them from week one, the word spreads and they realise
they need to attend lectures. Hence, students are far less likely to fall behind if they turn up to
class, know their lecturer and who to ask for help – there’s such a strong correlation between
attendance and performance. If we can encourage students to attend class in the first two weeks
of the semester they will generally continue to attend throughout the semester.
The students seem to love the fact they have control of their studies and that they are ‘persuaded’
to manage their engagement. It’s not too onerous.”

To read more case studies on our digital solutions,
go to cengage.co.uk/studentoutcomes
9780418286470

